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JINSUJEE PANYATIRAWONG : BRAND FACTORS INFLUENCING BRAND
LOYALTY OF AIRBNB CUSTOMERS IN EASTERN ECONOMIC CORRIDOR .

ADVISORY COMMITTEE: PETCHARUT VIRIYASUEBPHONG, 2022.

The purpose of this paper is to analyze the extent to which brand factors correlate
with each other and which factors influence the brand loyalty of Airbnb customers in the Eastern
Economic Corridor. This quantitative study started with a literature review to formulate the
questionnaire as an instrument for data collection. The questionnaire consists of 53 questions. A
total of 400 respondents, tourists in Thailand who books accommodation in the Eastern Economic
Corridor through Airbnb, were collected using cluster sampling. The collected data were
presented with basic statistical data using descriptive statistical methods such as mean,
percentage, standard deviation and inferential statistical analysis. Multiple correlation analysis
was analyzed to investigate the relationship between the independent variables and the dependent
variables. The result: the influence of brand factors on brand loyalty Airbnb Customers in Eastern
Economic Corridor includes seven factors as attraction. There are only four factors that can be
used to predict the the influence of brand factors on brand loyalty Airbnb customers in Eastern
Economic Corridor: Brand experience, Brand perceived value quality, Brand commitment and
Brand satisfaction. Brand trust, Brand equity and Brand image are not found to be among the

predictor brand loyalty of Airbnb customers in Eastern Economic Corridor.
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AMITUAIADATITUA

(Brand Commitment)

= 3 - Y
anuiiave laneas1duan
(Brand Satisfactor)

7NN 1-1 nseuLuIAalunITIVY
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15295105

a 1
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a A [ d‘ ] a 9 - = A v 1 d' ] d‘
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9
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9

Size) Tagldgasuns Cochran (1977) Memsmnuaszauanufenuiovas o5 laaell

2
7
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4e

7 = VIARI0INNAIT Y

' [
v A

2 1 A o A o Y v v o 1w
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Model Sum of Squares df Mean Square F Sig.
Regression 25.252 7 3.607 46.172 0.000*
Residual 30.628 392 0.078

Total 55.880 399
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Collinearity
Al B B t Sig. statistics

Tolerance  VIF
AR (Constant) 0.412 1.833  0.068
fMudszaumsalnensidum 0305 0332 6318 0.000* 0.505 1.980
muanuB3nalaluasdum 0.009 0.010 0210 0.833 0.608 1.645
AMUAUAIATITUA 0.073 0.086 1.653 0.099 0.518 1.932
Munmanyaivenaum 0.023 0.023 0482 0.630 0.592 1.690
Sunuiiuidunmnm 0.124 0.129 2922 0.004* 0716 1.397
Suanuiunasdoasdud 0.163 0.150 3.188 0.002* 0.635 1.575
Muanuianelanensdum 0.150 0.163 3.772  0.000* 0.753 1.328

R =0.672, R? = 0.452, Adjusted R? = 0.442, Durbin-Watson = 1.796, F = 46.172, Sig.
=0.000*

* HodAgnadan H526 0.05
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Case Processing Summary

IAsHgNOTIAYNINNZ THRONTNVBIWIUATI@UM Airbnb

Reliability Statistics

a. Listwise deletion based on all variables

in the procedure.

N v ICronbach's
[Cases  Valid 29 93.5 Alpha N of Items
Excluded’ 2 6.5 959 37
Total 31 100.0

Item-Total Statistics

149

Scale Mean if  [Scale Variance if|Corrected Item- |Cronbach's Alpha
Item Deleted  [ltem Deleted Total Correlation [if Item Deleted
1. adeduilszaumsninensaud (Brand Experience)
B.experience 1 157.45 256.970 521 958
B.experience 2 157.52 255.259 567 958
B.experience 3 157.62 252315 .680 957
B.experience 4 157.48 247.187 .863 .956




667699689€

tbes / 6601127 soaze0zt taver / stesur ovcozaze stseaxt nna ||

Le

Item-Total Statistics

150

B.experience 5 157.45 247.256 764 957
2. fademunnnlinaaluasidum (Brand Trust)

B.Trust! 157.52 251.259 697 957
B.Trust2 157.41 258.894 522 958
B.Trust3 157.48 255.330 660 957
B.Trust4 157.55 246.542 769 957
B.Trusts 157.31 261.507 432 959
3. Jadudnuganns1dum (Brand Equity)

B.Equityl 157.24 262.833 360 959
B.Equity?2 157.31 260.079 521 958
B.Equity3 157.59 254.180 688 957
B.Equity4 157.66 248.234 732 957
B.Equity5 157.62 245.530 786 956
4. HaduumnanyaiveIns1a 1A (Brand Image)

B.Imagel 157.45 260.899 339 959
B.Image2 157.38 257.172 554 958
B.Image3 157.28 256.350 669 957
B.Image4 157.38 253.887 661 957
B.Image5 157.69 248.507 697 957
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5. adudmuganiin

U

SU3MUAUMN (Perceived Value Quality)

PV.Qualityl 157.45 260.970 411 .959
PV.Quality2 157.38 256.387 .659 957
PV.Quality3 157.52 254.401 .802 957
PV.Quality4 157.41 251.037 797 956
l6. TTasdunnusiunadonsdud (Brand Commitment)

B.Commitment] 157.72 260.064 .320 .960
B.Commitment2 157.79 259.527 .389 959
B.Commitment3 157.48 253.687 745 957
B.Commitment4 157.52 249.187 785 956
7. tadamunnuianelonens1dunl (Brand Satisfaction)

B.Satisfactionl 157.17 260.291 548 958
B.Satisfaction2 157.28 256.564 749 957
B.Satisfaction3 157.31 252.079 748 957
B.Satisfaction4 157.41 252.037 750 957
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w A \J d’d
AITNHNAVIIMUNY

\

o

U

2OBNUATIAUA Airbnb

annlwaalassmsiannssdisasssgdaiitaunnns Tueoni

B.Loyalty1

B.Loyalty2

B.Loyalty3

B.Loyalty4

B.Loyalty5

157.31

157.41

157.79

157.97

157.72

260.865

256.537

254.241

255.820

253.493

472

.653

S17

473

456

.958

957

.958

959

.959
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MANZIUDBNNVDINIUATIAUM Airbnb

LY d a
1. thdsmulszaumsaimens1dua (Brand Experience)

Reliability Statistics

Cronbach's
Alpha N of Items
.830 5
Item-Total Statistics
Corrected Cronbach's

Scale Mean if | Scale Variance Item-Total Alpha if Item

Item Deleted | if Item Deleted [ Correlation Deleted
B.experience 1 17.30 6.010 .613 .801
B.experience 2 17.37 5.964 582 .808
B.experience 3 17.50 5.500 .676 781
B.experience 4 17.33 5.264 7153 758
B.experience 5 17.30 5.597 535 .827

2. dadamuanulingalunsidud (Brand Trust)

Reliability Statistics

Cronbach's

Alpha N of Items

822 5
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Item-Total Statistics

Corrected Cronbach's
Scale Mean if | Scale Variance Item-Total Alpha if Item
Item Deleted | if Item Deleted [ Correlation Deleted
B.Trustl 17.63 4.102 .666 72
B.Trust2 17.53 4.878 .606 792
B.Trust3 17.60 4.593 .665 775
B.Trust4 17.67 3.471 760 744
B.Trust5 17.43 5.426 440 .831
3. fadaiuganIns1dum (Brand Equity)
Reliability Statistics
Cronbach's
Alpha N of Items
.830 5
Item-Total Statistics
Corrected Cronbach's
Scale Mean if | Scale Variance Item-Total Alpha if Item
Item Deleted | if Item Deleted [ Correlation Deleted
B.Equity1 17.23 5.840 481 .833
B.Equity2 17.30 5.666 .548 .820
B.Equity3 17.57 4.668 185 754
B.Equity4 17.63 4.102 108 174
B.Equity5 17.60 3.903 716 776
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4. tadsdumnanyaivesn1@um (Brand Image)

Reliability Statistics

155

Cronbach's
Alpha N of Items
809 5
Item-Total Statistics
Corrected Cronbach's
Scale Mean if | Scale Variance Item-Total Alpha if Item
Item Deleted | if Item Deleted | Correlation Deleted
B.Imagel 17.73 5.168 409 .825
B.Image?2 17.67 4.713 .648 759
B.Image3 17.57 4.806 702 750
B.Image4 17.63 4.516 .654 755
B.Image5 17.93 3.857 .642 767

Reliability Statistics

v
! Av

5. tladeiugaumnsy

Cronbach's

Alpha

N of Items

.826

4

:5599]}114?@4317\1 (Perceived Value Quality)
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Item-Total Statistics

Corrected Cronbach's

Scale Mean if | Scale Variance Item-Total Alpha if Item

Item Deleted | if Item Deleted | Correlation Deleted
PV.Quality1 13.23 2.461 515 .838
PV.Quality2 13.17 2213 .676 770
PV.Quality3 13.30 2.079 .831 703
PV.Quality4 13.20 2.028 .621 .803

6. Tauduanasiunsdons1aud (Brand Commitment)
Reliability Statistics
Cronbach's
Alpha N of Items
774 4
Item-Total Statistics
Corrected Cronbach's
Scale Mean if | Scale Variance Item-Total Alpha if Item
Item Deleted | if Item Deleted [ Correlation Deleted

B.Commitment] 12.79 2.884 .555 734
B.Commitment2 12.86 2.909 .663 .674
B.Commitment3 12.55 3.399 527 746
B.Commitment4 12.59 2.894 577 720
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7. dadamunanuianelonensiaum (Brand Satisfaction)

Reliability Statistics

Cronbach's

Alpha

N of Items

.882

4

Item-Total Statistics

Corrected Cronbach's
Scale Mean if | Scale Variance Item-Total Alpha if Item
Item Deleted | if Item Deleted [ Correlation Deleted
B.Satisfactionl 13.53 2.809 701 .870
B.Satisfaction2 13.63 2.585 818 .830
B.Satisfaction3 13.67 2.092 816 .823
B.Satisfaction4 13.77 2.254 712 .869
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Reliability Statistics

Cronbach's

Alpha

N of Items

.846

5
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Item-Total Statistics

Corrected Cronbach's

Scale Mean if | Scale Variance Item-Total Alpha if Item

Item Deleted | if Item Deleted [ Correlation Deleted
B.Loyalty?2 16.57 6.737 .669 .819
B.Loyalty3 16.97 4.999 871 147
B.Loyalty4 17.13 5.361 791 174
B.Loyalty5 16.87 5.154 .664 .822
B.Loyaltyl 16.47 7.775 354 .876
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